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jﬂf’f’f WHO WE ARE

SAPPE is well-recognized as the leader of innovative
drinks and pioneer of functional drinks in Thailand. Sappe
has been running business with its determination that PASSIONAI[ @ %
“We Dbetter people’s lives through our innovative spirit.” @ + WIS-‘. —

The company applies innovations to drive the business
creatively in order to produce innovative products and 0 I_IFE E
efficient administration. Sappe’s core DNA “Creative,

Dynamic, Fun” has been perfectly demonstrated through Fun Innovators Endless Innovations

itSprOdUC‘tSandcorporatecu|ture_ 00000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Currently, Sappe has 12 product brands in 5 categories 0

created by Sappe players and business partners. Beverage ] Product
Categories

TOP 3 BRANDS

products from Sappe have been among the leaders in the

functional drink market for over a decade with various

refreshments for consumers. Some drinks are made from
Thai agricultural products, including Mogu Mogu, Sappe PI'OdUCt
Brands

Aloe Vera and All Coco. Sappe’s products are being

) 8 §
i

BEAUTI DRINK

distributed in 98 countries worldwide with a strong will to

ALOE VERA

build Sappe to become a global brand. Cou ntries
% Q D % Worldwide




Sappe Performance Consolidation

Sappe PCL

I 1
SAPPE HOLDING
)

SAPPE Europe
(60%)

ALL COCO (51%)

International

Danone Sappe (25%)

e
—

M-Intelligence (16.2%)

MoGy Mogu
AT’; WOPE (60%)
ve Vera,
’ Dormant Company
* Sappe HK
a0 a0, —
CecCé m CeCa@ *  Sappe HK Trading

* Sappe China




1. Financial Performance Q3'2022



Q3’22 Key Financial Highlights

Total Revenue Q3’22 Total Revenue Gross Margin (%) Q3’22 Gross Margin

1,356.6 1,356.6 MB 40.9%

+25.2% YoY l

Q3'20 Q3'21 Q3'22 Q3'20 Q3'21 Q3'22

1,083.9

953.1 +0.4% pts YoY

315.0

H DM Sale M B Sale M Other income

SG&A to sale (%) Q322 SG8A (%) Net Profit

30-2% 27.5% 27.5% 178.1 MB

-2.7% pts YoY +25.5% YoY
8.1% . l

Q3'20 Q3'21 Q3'22 Q3'20 Q321 Q3'22

21.1%

7.8%

W %Logistic m (%) Selling Exp. (%) Admin Exp.



All Time High Revenue Breakdown & Net Profit

Revenue Net Profit

3,299.5 3,268.1 3,444.2 2,625.4 3,534.7 1,000.1 1,236.4 1,279.3
4,000.0 0.8 000 +40.3% YoY .
14.2%
25000 4500 +7.9% Yo % 13.9%
+5.4% Yo¥ +34.6% Yo¥ 100 — [ u%
B +27.2% Yo¥ B35 22 W0 . 13.5%
3000.0 DM -20.0% YoY DM -13.4% Yo o b 12.0%
+27.9% YoY iS00
2,500.0 1B +47.6% YoY - 10.0%
DM -15.0% YoY | -10.0% 3000
2,000.0 o 250.0 - 8.0%
SHERTh +25.5% Yo¥
1B+3.7%QoQ [ -20.0% 2000 +6.5% QoQ
1500.0 DM +2.5% QoQ : | 60%
_30.0% 1500
1,000.0 F 4.0%
100.0
5000 -40.0% 00 L 2.0%
: = .8 [ —_— - L 00%
Y2019 Y2020 Y2021 9M'2021 9M'2022 Q321 Q222 Q322 Y2019 Y2020 Y2021 9M'2021 9M'2022 Q321 Q2'22 Q322
=DM Sale =B Sale ——% Growth W Net Profit ~ —+—Net Profit Margin
’
Q3’22

* The Revenue Increases +27.9% mainly from IB + 47.6% while DM -15.0%

* Net Profit was at 178.1 mb, an increase by +25.5% YoY or +36.1 mb, thanks to the recovery in export market and
the improvement of %COGS (-0.5 pts.)



Cost of Goods Sold by Quarter

Utilization Rate

USD/THB USD/THB USD/THB USD/THB USD/THB
Q1'21=30.0 Q2'21=31.1 Q3'21=32.7 Q4'21=33.1 Avg.9M'21=31.2
Ql1'22=32.8 Q2'22=34.1 Q3'22 =36.2 Avg. 9M'22 =34.4 100%
-2.0pts QoQ +0.8pts QoQ -0.5pts QoQ 90%
-1. o
-3.8pts YoY -0.6pts YoY -0.4pts YoY 6 pts Yo
80%
70.0% 71% 72%
70% 67%
59%,
60%
62.6%
50%
60.2% 59.6% 59.5% 60.8% 60.7%
60.0% 58.8% >59.1% 59.1% 40%
! 2.8% 1.4% 2018 2019 2020 2021 2022
62.6% 100%
0,
60-26 59.5% 60 S‘y 60-6% 90% 84% 83%
. (1] 0, %
50.0% 80% 75.1% 76%
70% 67%
61%
60% 53%
50%
40%
40.0% 30%
Qi1-21 Q1-22 Q2-21 Q2-22 Q3-21 Q3-22 Q4-21 Q4-22 FY-21 FY-22 Q1 Q2 Q3 Q4
. 9IM IM 2021 m=2022
2021 W 2022 B Normalize FX & RM/PM (M) (5Mm) -

Q3’22 %COGS was at 59.1% lower than last year at -0.4 pts.
However, if we normalize %COGS, the %COGS will lower -2.8 pts. which was from the increasing of utilization rate and factory performance.

*Normalize FX & RM/PM was calculated by using FX rate and RM/PM unit price in last year multiple with the amount of USD Currency and purchasing volume in this year.



300.0

200.0

100.0

Y2019

mm Selling Expense Excl. Logistic

Y2020

Q3’22

Selling Expenses

+8.3% pts YoY

759.9

Y2021

+3.2% pts YoY

815.2

394.8
23.1%

e

522.0

9M'2021 9M'2022

-+~% Selling Expense / Sale

22.1%

N%

2925
2212 gl %202 |

9.99%6
121.8

Q3721

-2.1% pts Yoy
-3.6% pts QoQ

23.7%

6%
e B |

168.8 Bl 149.0
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Admin Expenses

9.2% 9.2%

8.8% s 8.8%
8.1%
+6.2% Yo \7.-5% %
+15.2% YoY
+17.0% YoY
2907 299.8 3183 e +9.0% Qoq
231.6
81.3 873 951
Y2019 Y2020 Y2021 9M'2021 9IM'2022 Q3'21 Q2'22 Q3'22

-+—Admin expense/Sale

* %Selling expenses decreased (-2.1% YoY) from logistic costs in export markets are starting to drop (which offset with Other Income)
* Admin Expenses increased from last year by +17.0% YoY
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Functional
Drinks

Functional Healthier

Powders

Snacks

No. 1 Functional
Coffee volume in TH
+ Sugar free and cholesterol

free instant powder for

dietary purposes and
health benefits

No. 1 market share in
value in TH

+ Provide beauty & health
benefits to supplement
normal diets

+ “A beauty you can drink”

concept capture the key
market target

+ Juice drinks with inclusion
(Nata de Coco & Aloe Vera)
and 100% natural fruit and
vegetable juice

+ Mogu Mogu is the top
selling product among
drinks that contain coconut
jelly

+ Beautilelly in pouch

+ Zea Max, fish snack 90%
from real fish

Maxtive

+ Chimdii

« GumiGumi Jelly

« Mogu Mogu Ice Burst

+ Preaw - ready to drink
canned coffee

+ Coconut Juicy Pudding, Nam
Hom coconut pudding with
young coconut flesh

e R
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Q3’2022

1,279
>90 Million Baht

COUNTRIES
TERRITORIES

0,

2.7% 6.1%

) 16.5% 21.0% He;althler Snack All CoCo
21.0% Middle East & Others Thailand 3.8%

Domestic Functional Powder
4.6%

America 10.2%
Functional

Drink

76.8%
Fruit Juice

Juice Drink




9M’2022

3,534
>90 Mllllon Baht

COUNTRIES
TERRITORIES

7.2%
2.8%

Middle East & Others Healthier Snack All CoCo

22.2%

22.2% 14.3% thailand 41%
Domestic 4.9% aflan Functional Powder

America

10.5%
Functional
Drink

74.9%

Fruit Juice
Juice Drink




Q3’2022 (YoY) TOP LINE GROWTH BY REGIONS

International Business

Top 3 Contribution by Countries : . G > L Q3 2022

Europe

America ,_ A
- +134.1% 2 ~ ) :_ 1 279
-15.4% <4 m ™)

ME & Million Baht
Others

+51.5%

Asia

+38.5%

Middle East & Others Thailand
4.6%
America -~

4

12.5% = T[4 .
Europen I,___,. \ /I A Thalland

-15.0%



9M’2022 (YoY) TOP LINE GROWTH BY REGIONS

International Business

Top 3 Contribution by Countries : N | N M 2022

— D o - r/ /I!
PR America A )
(._‘ D ‘: ,"/‘ g = 17 -4% ; : . o . .

|V|I||I0n Baht
Others

+54.7%

Asia

Middle East & Others \\ . ( ) al\l S - s ‘ audi r\; mo O e _— ' +64 1%
__ - = j e Sudan P , | 4 ’ \ o ’

14.3%

4.9%
America

Thailand
-13.4%



2. Business Updates
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MoGu MoGv

YOU GOTTA CHEW!

e Fruit flavored drink with Nata de coco
e Full of extra-large Nata de coco cubes
e Variety of choices

ST

Aloce Vera_

w/ Naturally Yours
with Aloe Vera Cube

17
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Mogu Mogu

Hyper Market Health & Beauty
No. 1 Fruit Juice Drink in CVS

V) Gs mart OLIVE ‘' YOUNG
mart cu) =25

Home plus  Storyway {88
At TESCO { QL’: Iq IGVIO

Wos:gllﬂi With me |OHB®

Channel Contribution

T
23.0% :
Supermarket Department Store Discount Store
o ¥ Homepl Cosrco
LOTTE ome us ()
77.0% Mart W m‘i AN PR *3 -5 LA
s Ageop T -/ FAM SHINSEGAE

& esSupeyrmarket
mart
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KOREA - Fruit Juice Category

MOGU MOGU : No. 1 Fruit Juice Drink in CVS

1

MoGv MoGu

YOU GOTTA CHEW!

21



suga saying MOGU MOGU added 30 years
tomy life @ & @

ﬁ MMt 7HCHEE2H| @sowhat7 ... - 26m
. ) OjEiHHEIEE BRET A0IABIAIRE 017|2 @
KOREA - Trend Updated prrymes - mm- @it

< HCHC
¥+ MoGu MoGu

S50t & 2E(320ml)
W1,500

£ (Slow)R0|2L}97. b§ @IUNG... - 11h
et oA iRtolalL| 17 2
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' Q v ‘;—’D:fnielle11‘343407jus(?|90‘%imy

ama&v3 TOT RFIKMY
Now i want mogu mogu! @

AGUST D DAY
Long Live King AgustD
Y 3UST

Ok, but Army. Did you really have to buy all

24,194 Tk the Mogu Mogu? Kim?

Kes i 4 Mogu Mogu sales after today's Run BTS
bangtan_outfit Mending beli di indosiar I8 :
murah 512 . 7 episode M [/

PPL nya @mogumogu_kr
#mogumogu

1 hours ago - See translation

07:43 all 4G @)

Me, Myself, and OZP°f @wizar...- 41m
&2 BRDACEHOM WA M2l SF=

& 2{0{03I0FX| = WAAD| @Jjissophy_bt412 - 33m
- - RARIE= QA2 ED0HM AtetE

< Trending {3

SLOW~ BHEs, @Sept. 7.7 A B Mogu mogu from TO DO - RUN BTS
23837 : .
g Iba rin promotion mo & g buy yours now!

Updates - LIVE Bka mgsold out na! @®

Updates on the Covid-19 situation in

R ~— ' Hogy Mo(,\)
South Korea ‘@( S

Trending in South Korea

oo
3,252 Tweets

160 Moc,u
Yogurt Flavoped Drink
with Nat e cuco

""""3204:1: ics)

@ Ve, Myself, and 0zPo°
O & Il 47 @ @9
2 UiEl SICHRS WAL

\d ANF2IHR] 3130 o4 0

\ Samm Alvero X @
4 % . haven't drank mogu mogu since i was in
&7 college but TXT really made me crave it Imao i
O

believe best endorsers

Me, Myself, and 0ZP°°" @wiza
GOOD 242 DRBRCI oI wAlAl 2]
ol 0[O 0¢A| =




Korea - Marketing Activity

LIKE 769K, VIEWS 4.6 M,
COMMENT 25K

@ LIKE 73.8M, VIEWS 2.5M,
COMMENT 58K

VIEWS 68.5K
COMMENT 1.4K

Continue getting

from Players

that created and posted across social media

platforms and

i #MOGU MOGU

W Favorite

# MOGUMOGUxZEPETO

Followmg

O. < #mogumoguxzepeto

Followed by la_fleur86

{ Q mogumogu .~
rs Videos Sounds Shop LIVE Hashtags

TikTOk # mogumogu




MOGU MOGU - Korean’s Top Trending
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NPD MOGU JELLY - 2 Flavors

Launched
Q3 2022

QUEtE SN HIEH gy

. Jeny ™

. Strowberyy

vith

nata de coco

erry Flavored Jolly C

onc 0% e e i Ofoge o
Net Weight 150g.

MoGv MoGv’
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Mogu Mogu
No. 1 Fruit Juice Drink in CVS

Channel Contribution

T
10.0%

MT
90.0%

Available in >90% of MT stores

Supermarket

)

Alfamart = s, AT
FamilyMart s
I :etann
T I,
STaTION s'op \_/
\
Treaks

)
Selecéf

Drug Store

ﬂmercury drug
NAKASISIGURO GAMOT AY LAGING BAGO

southstardrug® ::B B Shopee

ﬁROﬁEK‘HA“EMﬁCY 5\ K2 PHARMACY



PHILIPPINES - Fruit Juice Category

MOGU MOGU : No. 1 Fruit Juice Drink in CVS

17 Mo'(;gu Mogu
Ny

28



PHILIPPINES - Marketing Activity

Drive brand repertoire with activities to build potential
segments as loyal consumers

Getting big buzz from MOGU FANS AND K-POP Fandom

MoGv MoGu

YOU GOTTA CHEW!

SHARE YOU FAVORITE FOOD COMBO
WITH MOGU MOGU FOR A CHANCE TO WIN
ONE CASE OF MOGU MOGU SHOPEE VOUCHER!

FUN STARTS HERE
WITH MOGU MOGU

BTS HAS OVER 20 MILION VIEWS IN 3 WEEKS (3

e

Trending

24 4K Tweets

On Aug 16, 2022

Trending in South Korea

- 2353

3,814 Tweets On Aug 16, 2022

Y Trending in South Korea

-\ TTET On Aug 17, 2022
3,962 Tweets

Music - Trending ,
Mogu Mogu ;
Bu VOB

‘.OV

24,194 likes

oo
| Mogw Mocu

#30t & WE(320mI)
1,500

Rp 16.500
A}




PHILIPPINES - MOGU MOGU brand engagement

FRED P
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Mogu Mogu

No. 1 Fruit Juice Drink in Indomaret

Channel Contribution (AHERQO ¢~ GrandLucky T i

The fresh food people Rt mermany dore..! e

Alfamart GRZWELL :FOODHALL

WHOLE FOODS

T
19.0%

MT
81.0%

S PR A5




INDONESIA - Fruit Juice Category

MOGU MOGU : No. 1 Fruit Juice Drink in INDOMARET

Floridina (GoEoB

JEloridalOrange]
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Channel Contribution
lnten\manché
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FRANCE - MOGU MOGU in Stores
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Domestic Market
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Beauti
Series

SAPPE BEAUTI SHOT — Drive awareness & trial on various touchpoints with over 7M Reach

PiXXit

BLOON, Widga
(Whatever) feat. Zom Marie
Otheiply W1t g dovry

(B3] atever) feat. Zom Marie | LYRICS VIDEO

i UTEntentsimento  gE—— O G Dshre e

Advertorial Page for  : @ | mung

7-11 Promo Oct - Nov
#Praesun #GUYGEEGEE #kiddorecords

Praesun - dausua1vinune (THE SUN) Feat. GUYGEEGEE




%w MAXTIVE BANANA ACTIVITIES

Maxtive Banana x Thairun O THA' Maxtive Banana Event

X RUN

® maxTIVES

Bangsaen 42 Chonburi Marathon

[Jasualns Event Date : Sunday 30" October 2022
Running Workshop o BHNG Expo Day : 28th-29t October 2022
‘ Running Workshop with leansed 42 Target : 12,000 runners
B°$§L:’p : “Boost up Your Energy Running SAEN Booth : 3x2M (40,000 THB)
. 8 o, CHONBUR) MARATHON
Energy workshop by Maxtive

Suiens fi27 .0.2565 s V) MAXT’VE

1981 15:00 - 18:00 . r 20N ENERGY JETLY

Bangsaen 21 Chonburi Marathon
Event Date : Sunday 18t December 2022
Expo Day : 16th-17th October 2022
Target : 12,000 runners

Booth : 3x2M (40,000 THB)

Maxtive Run

9.9an99vn L

EST RUNNING M;T[:‘é[;

THE FIN




B 772X Dew-D

Top 5 most popular Thai website

(Monthly Active User) (Monthly Active User) (Pageviews)
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B’Iue THAILAND

y _VITAMIN

G200y

ORIGINAL NO SUGAR

0 KCAL
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Sales Performance

A\ /4
9
B’lue ©
Market Share #3

In Vitamin Water Category
(since October 2021)

Source: Nielsen Thailand data as of Sep’22

Shared 25% Loss from DSB

5.0

(5.0)
(10.0)
(15.0)
(20.0)

(25.0)

2021

(20.5)

Ql1'22 Q222 Q3'22 2022

0.4

9M

(0.3)

(0.3) | (0.1)

The first three years were the brand investment period
In 2022, we target net profit at brake-even

DANONE



Continually Marketing Investment in Q4’2022

ONLINE COMMUNICATION Advertorial Page _ TikTok KOL
Awareness + Engagement 7-11 Corporate Promotion | Lifestyle content (Nov 16 - 20)
P (Nov 24 - Dec 25)
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VW;, \‘OUTLOOK : ALL COCO Q3/2022

290

Millions

240

150

140

90

40

-10

- Total Revenue from selling goods in Q3/2022 was at 78.5 MB and
It had -0.08% growth of Net profit compared with that of Q3/2021

257.85

83%

4.83
]

9M/2020

P&L by Quarter

240.90 243.29
90% .

82%

7.28
3.51 *
[
9M/2021 9M/2022
I sales

83.46

88%

1.61
e
Q3/2021

Cogs @ Profit (loss)

82.29

79%

0.80
—

Q2/2022

78.50

89%

0.56
e

Q3/2022

-

Q3/2022
90
80
32%
70
G (O\N‘“
60
48 50
50
40
30
20
10
Industrial
9M/2022
300.0
250.0
-0.7%
Gr,
200.0 OWth
148.6 147.6
150.0
100.0
50.0
Industrial

Shop & Retails
m Q3/2021

0.4%
Grow®

79.8  80.1

Shop & Retails

H9M:2021

Sales by BU

-27.2%
Growth
6 5
L
Other
m Q3/2022

0
253"
G O\N\\\

125 15.6
[ I

Other

HOM : 2022

-5.9%
Grthh

83
I 78
Total

1%
o O\N‘“

2409 2433

Total
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« Expansion with NPD in Vegetarian Festival
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e COMING SOON....Seasonal Menu

The product will be
released on November 15th,22

® L

Matcha Chocolate Thai Tea



New JV with Workpoint

WHAT WE POSSESS

workpoint
O Thailand’s LEADING F&B manufacturer O Thailand’s TOP content creator
O NATIONWIDE distribution channels O Own STRONG entertainment platform
O WIDE RANGES of innovative products serving various O WELL ESTABLISHED network with celebrities &
group of consumers influencers

What the possible PURPOSE is

Deliver consumers the A/GHTproducts and new experiences through...
INNOVATIVE mindset and CREATIVE marketing communications
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New JV with Workpoint
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EXPORT DOMESTIC

Revenue from selling goods l I

3 ,444 mB 2022F 2023F 2024F 2025F 2026F
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INTERNATIONAL BUSINESS

Brand Globalization: Korea First
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DOMESTIC MARKET

Grow base products
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Diversify portfolio
oz (el ol

Al verp,, U

New Platform

WOPE

Future Growth
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Future Growth

Shopee  Lazada TikTok
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2023 Outlook

America

+28%
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Capacity Expansion in 2023

Target increase Capacity +30% YoY

100%

Increase Speed Line

90% 4% —
80% 75.1% 76% g +10% )
70%  67% s N
61% . .

60% 2o Upgrade Production Line
50% +10%
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30% Partial OEM
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The Innovative Spirit

WWW.SAPPE.COM

@ lifeatsappe n Sappe Playground B Sappe @sappeonline



