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Revenue Breakdown
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* Total Revenue from selling goods in Q3’21 was at 1,000.1 mb +6.4% YoY

* Export market increases +47.2% YoY, mainly from regaining in Asia market after the recovery of COVID-19.

* Domestic market decreases -33.7% YoY from the 4™ waves of COVID-19 (Jul-Sep 2021) ,Nationwide lockdown and
heavy rain and flooding.




Net Profit Margin
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® Q3:2021 Net Profit is at 143.0 mb, an increase by +6.3% YoY or +8.4 mb, thanks to the recovery in export
market, the improvement of %COGS from higher utilization rate.
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Cost of Goods Sold by Quarter
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¢ Q3:2021 %COGS excluding All Coco / B’lue and excise tax was at 55.9%, slightly higher than Q3’20 by
+0.6 pts, mainly from higher RM/PM.
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Selling Expenses

-1.1% pts voy +6.8% pts Yoy +8.8% pts Yoy
+1.6% pts aoQ
600.00 - 25.0%
22.1%
19.9% 20.5%
500.00
- 20.0%
400.00
13.30 13.7% - 15.0%
300.00 11.9% /
- 10.0%
200.00
100.00 5.0%
- 0.0%

2018 2019 2020 9M'2020 9M'2021 Q3 - 2020 Q2 - 2021 Q3 - 2021

B Selling Expense  —+Selling Expense / Total Revenue ~ ——Selling Expense offset Ol / Total Revenue

* Selling expenses increase from a higher logistic cost in export market

(9M’2021 Other income increase from 1.6% to 7.3% to sales) E ?
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Admin Expenses
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Q3’2021
THB 1,000.1 million

9M’2021
THB 2,625.4 million

>90®

COUNTRIES TERRITORIES

Q3’2021

69%
Export

Middle East &
Others

EU & Thailand
America 31.5%
Healthier A
Snack
Functional
Powder

65.6%
Fruit Juice
Juice Drink

9M’2021

65%
Export

Middle East &
Others

L EHELT
EU & 34.6%

America

All CoCo
Healthier

Snack

Functional
Powder

Juice Drin



PRODUCT CATEGORY

Functional Drink 7 9

No. 1 market sharein =
value in TH (women segment)

LL‘.-" 4—11,/

. 7 Y
Functional Powder 7, — 2
T

Healthier Snack @

RTD & Others

Provide beauty & health benefits to supplement
normal diets

“A beauty you can drink” concept capture the key
market target

Sugar free and cholesterol free instant powder
for dietary purposes and health benefits

Juice drink with inclusion (Nata de Coco & Aloe

Vera) and 100% natural fruit and vegetable juice
“Mogu Mogu” are the top selling products among
drinks that contain coconut jelly

Beauti Jelly in pouch
“Zea MaX”, the real fish snack, 90% from
real fish

“Maxtive”

“Chimdii”

“GumiGumiJelly” "5‘

“Mogu Ice Burst” CHIM Di Q;}/Vos}.,

“Preaw Pudding”

Preaw - ready to drink canned coffee

“Coconut Juicy Pudding”, Nam Hom coconut pudding
with young coconut flesh

Shewy, coffee and green tea supplement candy tablets



2.Domestic
Market




Domestic Strategies

=) Channel strategies Marketing Initiatives

¥ * 020 Strategy
0 S d‘ Utilize online platform to communicate

W?m Youf T ™™ and turn to sales

Traditional Trade/Open Trade
* Expansion distribution with partner
* Area allocation
 CVS
* Selective Listed products
* More trial activities
HPSP
* In-home penetration

s * Utilize PR to optimize investment

* Increase consumption by introduce
occasion consumption

- s e o e e e e e e e
- O S S S S e e e e e .

OOH & Others
* Explore new channels

Collaboration

/

B /

E-commerce
* |ncases close sales rate
* Recruit new shoppers

 —

@

DANONE workpoint TA

ONE PLANET. ONE HEALTH




ONLINE INFLUENCER

dwund1§) 149K views within 1 week

Online to Online/Offline (020)
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950K views 605 Comments
Share 1.2K (6.11.21)

152,455 views 120 Comments
(6.11.21)
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ONLINE SAMPLING
w 11_11 @ 2,000 pcs.
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PHOENIX BEAR Memories 1 week ago

¢ _Hinela unimmumqmlaui@ warfiiunualdmnylldaine Lﬂﬂuﬂs
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REVIEW PAGE

Total 6 pages
Expected 500K reach

ﬂ O] SHORT VDO for
AWARENESS
Oct 18

Expected 350K views per week
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Sappe Beauti Drink
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@sappebeautyclub - Health/Beauty
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19 GUMI GUMI Mixed berries

ON-GROUND ACTIVITY

X]Ofﬂine Sampling

Create product trial at Market &
Community location to introduce new

product.

Visibility
Create product
visibility via
nationwide g

ONLINE campaigy

x Online Sampling
Create product trial via partner e.g.
Food Deliver, Online Shopping Shop
- to introduce new product.
B ey KOLs Review & Activity
Iﬁ,: o0 Buzz in social media to
: e : introduce new product
through teacher KOLs.

HIGH

VITAMIN

Hub Content

Launch online always-on content
on Gumi Gumi page to educate ‘

key benefits and communicate n Page like : 106 K

sales channels.
Followers : 21.1 K

L
—




__
“hkouliny” LNSUGNIVLI@DAJUAIW
AlULUSUGikeyuusudidndvikadudAey

“KIIUUDE"

n ¥ n
aa uica

WS ns:EsngunIW 19010 Us:s1su ta: masg
M9 9115 1a: 1n3098u Usugas aamslsthcna
AUKT UKEOA2IWKIU MotEen AluMmS1vgunw




A "Chewing
W’kﬁ%w Real Aloe Vera Cube”

"Sugar Less Than 5%"
"Low Calorie"

"Healthier Choice"

"Come with Freshness, A i
Delicious and Favorite <
Flavor!!" - =g

"
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uBEAUTI I M M U_Cu

BEAUTI DRINK LESS SWEET

“BEAUTI BOOSTER”

B
EAUT] DRINK LESS SWEET
HIGH
VITAMIN

C 200%
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LESS SWEET*

* 0
reduce sweet 25% LOW

CALORIE’

LSS
NO SUGAR
NO SUGAR
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E-commerce 9IM:2021 +600% YoY

E-commerce Sales Value
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YTD 2021 NPDs Launched (19 SKUs)

Mogu Mogu  Gumi Jelly B’lue
Watermelon Tangerine Green Apple

Gumi Gumi
Peach

Jul

Rub Sappe x Krupensri
4 Takab Sour/spicy

Maxtive
Cordyceps

Preaw
Collagen

Beauti Drink Aloe Vera
Booster/Immu-C Peach/Honey
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Zero Peach

Beauti Drink
Green Relaxing

Gumi Jelly
Yogurt

Beauti Drink Gumi Jelly
Colla-C Mixed Berries

21



3.International

Business




Q3’2021 (YoY) TOP LINE GROWTH BY REGIONS

Total IB Q3’21
+47.2%

e
ME & Other -
+27.8%

America & EU
+39.1%

Asia
+56.7%

Middle East &
Others

EU &
America LI



9M’2021 (YoY) TOP LINE GROWTH BY REGIONS

Total IB9M’21
+31.6%

e
ME & Other -
+74.6%

America & EU
+47.0%

Asia
+17.3%

Middle East &

EU &
America



SALES HISTORY

INTERNATIONAL BUSINESS have returned to growing stage
in all regions after covid 19 pandemic.

800

Millions

700
600

500 458 465

424

400

300

200

100

Q3'20 Q4'20 Q121 Q221 Q321

cﬁq *

Q1'20




INTERNATIONAL BUSINESS Growth Strategy

Acquire
shelf space

Enrich
potential market

Regain = Ensure product availability

Key market in the market during

= Continue penetration in

. pandemic and vessel issue
strategic channel and

= Regain baseline volume

expand distribution region in

= Value for Money offering >

COVID in-home consumption major countries

Online to
Offline (020)

= Focus on digital marketing

to draw consumer to offline

channel = Purchase

= Brand engagement &

Loyalty

SR



Online to Online/Offline (020) MolGU Mo)Gum

Open Up To Unleash The Fun % e

Mogu fans Continually earn point to win rewards >>> Stronger in the selected drinking choice

» Anaya Deyoung
@ Bernafe Sampigan Ibarrientos v |

g e Dz onces [e— — ® ,
#" Sana manalo din po ako nyan - Hoping na nanalo para may tv na kame sa bahay. o

#MOGU MUGO IS THF RFST@®
A— - =

(o
MoGo Mag

HALLOWEEN »
GIFTS

USE 3 AOGU POINTS TO GET FREE REWARD

1)
MARICARMTIWAG)

THE WINNER WHO WON THE GRAND REWARD
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Online to Online/Offline (020)

Sticker on bottle Under 320 ml cap

Unigue code with 10 digits

SH=0I
20KXICH
%,
2.
R

A\ E?E?
3456789
(lKJIUN‘:)))KI m;m?

BLEND IN LIFESTYLE'S TARGET GROUP AND CREATE MORE ENGAGEMENT

MoGv MoGv’

VAV GV GV o oV oV o5 &5 &5 & & & & & & 5 & & & & & & & & & & 4



4. Danone X
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B’Iue THAILAND

V. VITAMIN

(G200,
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NEW B’lue
NEXT GENERATION

cvfﬁ"b"u “HEALTHY BEVERAGE”
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Enjoy Superior & Unique Taste Experience

Easy to Drink (Light after taste & wider neck bottle)
4 Essential Vitamins C200% + B3,B6,B12
More affordable Reduce RSP to 20.-

Excited with seasonal flavors

Fully satisfy Beverage Lovers & Health Addicts
Full Flavor & No Sugar

» W 3

AN il
ATIPPE
ONE PLANET . ONE HEALTH ®



MARKETING STRATEGIES (yoanone ooy

Single Minded Drive mass 020 Opportunities via Page Review

Message B’lue C200% awareness All online platform and Micro influencer
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5. All coco




WA NN\
/m OUTLOOK : ALL COCO Q3:2021

P&L by Quarter
, 110
5
= 91.67
o -
70 81%
50
30
10 2.79
®
-10
Q1/2020

57.02

62%

9.09
®

101.11
83%
65.07
87%
3.68
1.65 * |
——
Q2/2020 Q3/2020
sales

Q4/2020

66.80

88%

2.42
—~—

Q1/2021

@ Profit (loss)

90.64

93%

3.58
*

Q2/2021

83.46

88%

1.61
e |

Q3/2021

Sales by BU
120
100
~28 70/
80 G’°'4/t
60

%°/°
I I G‘ O\N‘“

Shop & Retails
EQ3/2020

Industeial

-29.3 %

%
9 6
B e

Other
HQ3/2021

* Total Revenue from selling goods in Q3/2021 was at 83.4 mb and Net Profit was at 1.61 mb

Total

34



WY NN
/m OUTLOOK : ALL COCO 9M:2021 C“.%.

P&L by 9M Sales by BU

285
257.85 -6.6%

236.21 240.90 300 GrOWth
250 -
Quy,

Millions

/

83% 90%
200
78%
135
150
85 100
-21.49
Growtp
35 . . 50 —
G . . 3.51 16 12
15 ° ¢ ] [ .
9M/2018 9M/2019 9M/2020 9M/2021 Industeial Shop & Retails Other Total
B sales Cogs @ Profit (loss) B9M: 2020 HoM: 2021

* Total Revenue from selling goods in 9M/2021 was at 240.9 mb and Net Profit was at -3.51 mb

35
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Cocé

00%PURE
NAMHOM

COCONUT WATER

ALL COCO 7' Years Anniversary o,

From global goodness to global success brand
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| Teirnsou
| Thai Pavilion World Expo 2015 |
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ALL COCO Cafe in Indonesia

Enhance business by collaborating with a new business partners in Indonesia




Sparking Coco terpene

Coco Snowflake Bubble
terpene
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_SAPPE

NOVATION

Innovate to grow. Innovate to win



