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SAPPE Group

ALL COCO (51%)

Danone Sappe  (25%)

1. Sappe PCL

Own Brands

Distributor

Domestic International

Own Brands

Distributor

3. SAPPE HOLDING
(100%)

SappePerformance Consolidation

2. SAPPE Europe 
(60%)

OEM

Dormant Company 
Å Sappe HK
Å Sappe HK Trading
Å Sappe ChinaCollaborate

M-Intelligence (16.2%)
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WOPE(60%)



1. Financial Performance Q2Ω2022



1,334.5 MB
+38.9% YoY

Q2Ω22 Total Revenue

30.7%
+1.2% pts YoY

167.3 MB
+31.9% YoY

40.4%

+0.6% pts YoY

Q2Ω22 Key Financial Highlights

23.9%

29.5% 30.7%

Q2Ω22 Gross Margin

Q2Ω22 SG&A (%) Q2Ω22 Net Profit
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All Time High Revenue Breakdown & Net Profit

Net ProfitRevenue

Q2Ω22
ÅThe Revenue Increases +38.8% mainly from IB + 67.7% while DM -15.6%
ÅNet Profit was at 167.3 mb, an increase by +31.9% YoY or +40.4 mb, thanks to the recovery in export market 

(+68.8%), the improvement of %COGS (-0.6 pts.)
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Cost of Goods Sold by Quarter

Q2Ω22 %COGS was at 59.6% lower than last year at -0.6 pts.

- Improve Machine speed > Higher Utilization rate, 
- Depreciate of Thai Baht against USD and cost saving projects.
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Utilization Rate



Q2Ω22
ÅSelling expenses increased from higher logistic costs in export markets (which offset with Other Income).
ÅAdmin Expenses increase from last year by +9.1% YoY to Sales.

SG&A

Admin ExpensesSelling Expenses
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Functional 
Drinks

Å Provide beauty & health 
benefits to supplement 
normal diets

Å άA beauty you can drinkέ 
concept capture the key 
market target 

ÅSugar free and cholesterol 
free instant powder for 
dietary purposes and 
health benefits

ÅJuice drinks with inclusion 
(Nata de Coco & Aloe Vera) 
and 100% natural fruit and 
vegetable juice

ÅMoguMoguis the top 
selling product among 
drinks that contain coconut 
jelly

ÅPreaw- ready to drink 
canned coffee

ÅCoconut Juicy Pudding, Nam 
Homcoconut pudding with 
young coconut flesh

ÅBeautiJelly in pouch
ÅZeaMax, fish snack 90% 

from real fish
ÅMaxtive
ÅChimdii
ÅGumiGumiJelly
ÅMoguMoguIce Burst

No. 1 market share in 
value in TH 

PRODUCT CATEGORIES

Functional 
Powders

No. 1 Functional 
Coffee volume in TH

Juice Drinks Healthier
Snacks

RTD 
& Others
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