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jﬂff’f WHO WE ARE

Vision
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Becoming the preferred and trusted global brand driven

by a team of passionate and synergistic top talents

passionately working happily together in a dynamically PASSI N A.‘.[

innovative workplace. I I
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Mission Fun Innovators Endless Innovations

“Thai Pride” To be an inspiring Thai model organization
delivering superior choices of food & beverages to better
people’s lives.

5 Product
Categories
>20 Product
Brands
‘Ioo Countries
Worldwide
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TOP 3 BRANDS

% MOGU MOGU

-- ALOE VERA-

LT

#1 BEAUTI DRINK

#3




Our Journey to Becoming A Global Beverage Player

Since 1970s..

Establishment Phase

4 2001

Launched
Mogu Mogu
2006
Launched

Sappe
Beauti Drink

1973

Began a snack
business under
‘Piyajit’ brand

1973-2006

a

¢ 2013

Renamed the
company to
Sappe Public
Co., Ltd.

Growth Phase

42014

IPO in Thailand

I

2006-2016

42016

Invested 40% in
a subsidiary, All
Coco Group
Co., Ltd.

Hesee ~

Internationalization Phase

42022 - 2023
Sappe x Power Root
2021 Berhad, Malaysia
9 Sappe x Succeed in Korea
Workpoint| and France with
+2019 Sappe x Korea & France first
Hatakabb | Strategy
JV (25% stake)
with Danone Achieved highest
warkpoint ever revenue and
7% DANONE @ net profit
Continuing journey to
—— strengthen

2016-Current

international presence

st @



Sappe Performance Consolidation

Sappe PCL

N
Bequfl. MWD

LW
Aloe Vera “_‘3!,, m{-'

P ZE i
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International

SAPPE Europe
(60%)

SAPPE

HOLDING

()

ALL COCO (51%)
Danone Sappe (25%)

M-Intelligence (16.2%)

WOPE (60%)

Sappe Philippines
Corporation (100%)

Dormant Company
Sappe HK
Sappe HK Trading
Sappe China



Product Categories

Large Portfolio with Market Leading Brands and Products

- T AN 2 /G,
woomen 2 | Bas® puue | B Beaufl | e gt W | (3R seiit [0
a0 cecé éé?ﬁ%r Gt® a0l cece
Juice Drinks Functional Drinks Functional Powders Healthier Snacks Supplements & Others
Unique and refreshing juices Range of products targeting Instant powders for dietary Snacks with healthy Other innovative products —
beauty & wellness consensus purpose and health benefits ingredients and functionalities supplements, herbal tea
84.8%! 7.7%! 4.3%?! 3.2%! 0.0%*

PLODING

)

Mogu Mogu Sappe Beauti Drink
Sold in over 100 countries #1 functional drink in TH
#1 international product with mkt. share of 36.1%?
Note:
1. In % of total sales of Q12024

2. Based on data from the Nielsen Company (Thailand) Co., Ltd., ranking by volume.



Innovation is the Core of Our DNA

3 Pillars of Innovation Strategies

In-house Innovation : : _
@ Business Partnership InnoStudio
(R Internal division tg crteate innovative Relationship with leading enterprises Innovative ideas x Local goodness
products
= — Local
N ONE PLANET. ONE HEALTH ¢ Ak il g

workpoint

C@%ﬁ @ @

Q1°2024: 6 New Products

& 3
100%

COCONUT
WATER
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Financial Performance Q1"2024




Total Revenue

1,554.8
346
1,141.2
. 122.26
1,225.7
763.0
| 2045 |
Ql'22 Ql'23

Q1’24 Key Financial Highlights

Q1’24 Total Revenue

B DM Sale W IB Sale W Other income Total Revenue

SG&A to sales (%)

34.4%
10.1% 10.5%
qQl'22 Ql'23

B (%) Admin Exp.

(%) Selling Exp.

1,904.1
+22.5% YoY
1,523.6
| 3124
Q1'24
Q1’24 SG&A (%)
25.0%
25.0% +1.7% pts YoY
o se%
12.8%
Q1'24

M %logistic

41.2%

Q1'22

153.4

Q1'22

Gross Margin (%)

43.2%

Ql'23

Net Profit

274.8

Ql'23

46.0%
+2.9% pts YoY

46.0%
Ql'24
352 MB
+28.2% YoY
352.3
Ql'24

10



All Time High Revenue Breakdown & Net Profit

Revenue
o NEW ¢
RECORD
% % %
1,520 1,209 1,836
+20.8% YoY
1B +24.3% YoY
DM +6.1% YoY
+51.9% QoQ
IB +65.4% QoQ
1’524 DM +8.6% QoQ
1,226
921
m 288 312
Q1'23 Q4'23 Q124
H DM Sale IB Sale

Q1’2024

Net Profit

RECORD

+28.2% YoY
+109.7% QoQ,

19.2%

18.1%

\/

352

275

168
Q1'23 Q423 Q124
Net Profit -+Net Profit Margin

* The Revenue was at 1,836 mb or +20.8% YoY (New Record), mainly from IB sales +24.3% and the DM sales +6.1%.
* Net Profit was at 352 mb, increased by +28.2% YoY (New Record), thanks to the break record in top line and the improvement of %COGS (-2.9 pts).



Cost of Goods Sold by Quarter

Utilization Rate

USD/THB USD/THB USD/THB USD/THB USD/THB 100%
Q1'23=33.8 Q2'23=34.2 Q3'23=34.8 Q4'23=35.8 Avg. Y23 =34.7
Q1'24=35.4 Q2'24=....... Q3'24=....... Q4'24=....... Avg. Y24 = ....... 90%
-0.7 pts QoQ 20% 79%
-2.9 pts YoY 71% 72%
70% 67%
59%
60%
50%
40%
2018 2019 2020 2021 2022 2023
56.8% 100%
54.0% 55.5%
53.8% 55.2% 0% 81% %
54.7% s ¥ @ .y 80%
71%
70%
60%
50%
40%
Q1-23 Ql1-24 Q2-23 Q2-24 Q3-23 Q3-24 Q4-23 Q4-24 FY-23 FY-24 30%
Q1 Q2 Qa3 Q4
2023 =2024
2023 2024 M ctfect Fx & RM/PM
Q1’2024

%COGS was at 54.0% lower than last year at -2.9 pts.
However, if we normalize %COGS, the %COGS will lower -1.1 pts. which was from the increasing of utilization rate, efficient production planning and
the implementation of cost saving projects.



Selling Expenses Admin Expenses

+2.1% pts YoY
-2.3% pts QoQ

342

251 107

+13.0% YoY

43 17.3% = -22.1% QoQ
92
103 el 117
Q1'23 Qa'23 Q1'24 Q123 Q423 Q124

mm Selling Expense Exc. Logistic

-+-% Selling Expense (Exc. Logistic) / 5ale

Q1’2024
* %Selling expenses increased by +2.1% YoY
* Admin Expenses increased from 103 mb to 117 mb (+13.0% YoY)



100

®

COUNTRIES
TERRITORIES

83.0%

Thailand

Europe 17.0%

20.0%

America
4.9%

Middle East
& Others Asia
18.4% 39.7%

Q1°2024

1,836

Million Baht

Functional Healthier Snack
Powder 3.2%

0,
Functional 4.3%

Beverage
7.7%

ruit Juice /
Juice Drink
84.8%

14



Q1°2024 (YoY) TOP LINE GROWTH BY REGIONS

International Business

Top 3 Contribution by Countries : _ LM Ql 2024

Europe

e Xhe W e ME & Million Baht
: Others

+107.4%

America

+43.9%

America

Thailand
+6.1%



Business Updates |
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International Business Journey

Trading Model

« Rebate scheme
 Minimize investment

Rising Star model

* Expand coverage
* |In-depth channel

« Trade scheme vs Availability,
Visibility, Affordability

Consumer Market (Gems)

« Consumer engagement
« Brand Love
* Brand of Choice

18



Champion Product

[0
MoGu MoGU

You GO'ITA CHEW!

“‘*%z—:,af

\k

e Fruit flavored drink with Nata de coco
e Full of extra-large Nata de coco cubes
e Variety of choices

Aloe Veyoa

Drink

R Naturally Yours
\L[ with Aloe Vera Cube

Hogy Mo

MoGu MoGy

MoGv MoGy

MoGo MoGY  HMoGu MoGy.  HoGu MoGy  MoGu MoGy
il | =R e =

A (" " @/}:\‘% ‘ @ \ @8 B ¢
< : b S0 D l 2 :7 / “"

HoGoiMol} Hogu MoGy
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Sales 728.3 willion Baht

Growth 5.9% YoY

[ Asia Contribute 39.7% in Q1’2024

[ Asia market continues to make a substantial = 3 SRURAAY

. . . ey . jﬂP Pf!jﬂppé -4
contribution with positive growth. This . “
growth can be attributed primarily to its
successful expansion into a new strategic
market, coupled with extensive marketing
campaigns. Additionally, channel wise
implementation to sustain sales figures.

Philippines
) [-;j

Maldives Singapore
97229 &?@é@

Indonesia

Sz



Key Countries

KOREA Market

Hyper Market
o
mart o=

Home plus
48 TESCO

PHILIPPINES Market

Supermarket

e @ wo

- ]

Health & Beauty

(cu) GS25

mart @

U Storylay (g

OLIVE ' YOUNG

=)
e () =
FamilyMart

%% Uncle
AR John’s "7

)/

. )
Selecét

Discount Store

Channel Contribution

Supermarket

LOTTE* Home plus
Mart €xpress

& esSupermarket
mart

Drug Store

Department Store

EJmercury drug

southstardrug®

drug
AN LOTTE

NH

NongHyup

INDONESIA Market

Alfamidi INDO
ﬁ
" == FamilyMart

ﬁ i
_l'""@mm Pri m?:'Food
*FOODHALL (Y~ GrandLucky

m%n /AON LAWSON

22



KOREA LIMITED EDITION PACKAGING DESIGN

#MOGUMOGU 27127 #MOGUMOGUWINTERCOLLECTION

E==3
MoGv MoGv

Blackcurrant Flavored Drink
5 with Nata-De-Coco

QA Y . W
Liked by and 20,207 others

gini_s2_ #21 @mogumogu_kr

Mogumogu winter limited NEW season label has been
released!

If you mix Mogumogu and Soju, the beloved Moju is
born in Shuchuta! Moju is popular these days

We are holding an event at '"Mogumogu' to celebrate
the release of the season label! After purchasing 4
types of labels for winter season, upload a proof of
purchase post on Instagram, you are complete!



https://www.instagram.com/explore/tags/%EB%AA%A8%EA%B5%AC%EB%AA%A8%EA%B5%AC/

Mogu Mogu in Stores & Marketing Activities

MOGU MOGU X SOJU #MoJu

(B o%"‘

20D ER

Seriously?

B0 origin!

b 124K G0 D Shae L Download 3¢ C

-Heart, heart it
-Heart, heart [ —

THAMRIN CITY - BELAKANG GRAND INDONESIA : [Learned the latest trends] 59"@&%; Elﬂ l;\"% ]:

ROADTOUR SETIAP JAM NGABUBURIT SELAMA BULAN RAMADHAN [+7#IEH EP25 SUGA with 83t

@ BANGTANTV & 1\ Subscribed v 12K | Q@ Dshae L Download I Cip

T7.M sieribers




Marketing Activities

MoGv MoGu’

I'm convinced that:

e VO g : | ol g i) A R Pl TR  All my flaveurs will steal

~ KALA GHODA FESTIVAL B - ) - — A =5 your heart

MoGu MoGv’

CONTEST ALERT! o
Poir your favourite Holl snack with your 3 AISING A TOAS 1
go-roMeguMoguﬁcj?urand win! To Al-l. T“E FUN




Zone: Europe

Sales 367.0 wmillion Baht
Growth 17.6% YoY

L Europe Contribute 20.0% in Q1’2024

O Significant growth of Europe market was
driven by expanding coverage into MT and in
all channel, types including implementing
online and trade marketing activity in order

to create visibility and increase consumption.

Greenland
(DENMARK)

ICELAND

S

\\\\‘\ \
S7z27)

FINLAND
i ] R U S S 1 A
2

NORW Y
r;) ESTONIA

UNITED
KII\GDOMW
FJ

FRANCE

SWEDE
»

LATVIA
LITHUANIA
DENMARK
MQ BELARUS
»
POLAND
GIRMAI\\ w@ UKRALNE
CAPPE
CZECH A
REPUB 1( 0,
7

“ HUNGATF
.f ‘MUROMANIA
W(orrt m MC5PPE

GEORGIA
CROATIA
D,  SERBIA
\ BULGARIA
ITALY U
M@ % TURKEY
Z =
GRIELE C E

MALTA



France Market

Mogu Mogu

New Superstar Fruit Juice Drink

Channel Contribution

ELeclerc@ (U)express HYPER®) Intermarche Intermarche

E.Leclerc(®

EXPRESS

sherpa
Franca

’% = DIAGO"S\!#!:”? coccinelle m ( 0 ( »
mm - m Carrefour

SITIS
‘ Géant Racelon
wsine, € €1S ] ”~ :‘.’z as I4 ( 9
< §61§_1th DS ;C——-'m—'

Carrefour (§  carretour
express market

S i Intermarche
m g e % &

. Casino
Cas";'h'ﬁg . . Carrefour (§
franprix® < GIF}

=—=WHOLESALE Promocash GROUPE 9 dos idees de Géie !
Casizro MONOPRIX MONOP

-
NATURALIA g2 , WOMANI
aelia (9@) DUTYFREE chbabbendlll < @ STOKOMANY
AVIA P rora.  amazoncom

ol groupe pomona /E o

Cdiscount

Alltricks SHop N\ % - PRIVATE ‘
Hlltnc“s TRANSGOURMET SHOP m w ark

—
bp
% LA GRANDE Merci  PH/\RMA - B (achuer LEPAPE

shen st @ YErcl  PRARMA -

[EL gade Google NEWIESE [serwr/]

»’/(Ct:??:lgggls FRAN.C.E : ACCOR)HOTELS Louvre Hotels
O@/ 30ISSONS Dﬂj/a( eselecta ——

04 INTER eli ) dexc
’SPORT ehorfg sodexo




Mogu Mogu in Stores & Marketing Activities
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Mogu Mogu in Stores & Marketing Activities

R _qg 1 | U,
- Viens découvrir notre | . Viens découvrirnotre | [R°% x

i:LfriQO Mogu Mogu J“Ii frigo Mogu Mogu
T gL Y R b |
R e m———
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Zone: Middle East & Others

TURKEY
Sales 338.1 willion Baht -
iy
o 97277
Growth 107.4% YoY B, AN
spuy »
JORDAN [Ej
O Middle East & Others Contribute 18.4% in Q1’2024 cepT Wﬁf
LIBYA SAUDI
O The growth in Middle East by increased demand 4 ARABIA

and increased visibility in main Hypermarket and _ Sz cwﬁ
Supermarket also boosted demand by in stores "
promotion with media social platforms like ..

Instagram, Twitter and YouTube to build brand >

awareness and create engagement with consumer YEMEN



Mogu Mogu in Stores & Marketing Activities

JoB ©aSsjlgals anl LL

L MoGV
M‘&J 'n'ugu,Sn Iamgoaulad) (Sila

3 2024 Z% 5
P Olgab ,‘.'::'

a ':}

jgmadd  glgejea LU

o
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Mogu Mogu in Stores
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Marketing Activities

Hee
| —
La boisson

| [ (4 ‘ Testez et
acroquer  EHIIEN [ Vous restez




Zone: America

IR . C ANADA
i _CAPPE®

Sales 90.2 willion Baht
Growth 43.9% YoY

O America Contribute 4.9% in Q1’2024 O%PPE

MEXICO —

L America market growth was driven by penetrating to greenfields G Yoo~ " (9 ) o
area in major mainstream chain market. With the significant SRRy :
growth, also listed products in some key mainstream channel in
USA and Canada. and leverage Mogu Mogu distribution channel
to tap into new consumer segment. Most importantly, we also
implemented Points of sales material to increase product
visibility and increase product consumption by using promotion
to drive offtake at the stores. | B i

34



Mogu Mogu in Stores

~— 4

&3 seasons




Domestic Market



Béé”fﬁ? Rebranding Campaign

41
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Loyalty Campaign

To collect consumer data / Gain gen Z consumers /
Create more brand awareness and consumption

\

o N “‘4‘4) ;\ v = = : N_A ¢ ]
'q'? 0 R ] - - . 4y Jx»bl?

1dasu 72)0Unu - ‘ o O ) THE REJECTED c;srs ' BEOUT'

BEAUTI DRINK = ' : (~ ,’r I ‘ BEAUTY HAS NO STANDARDS Bl 026




Sappe Beautl Powder Stix

«) NPD launch

RaT
Engageme | g
307K (BUID DoR wroines afing
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B’lUue vore tasTE oF FuN

CAT
WATER

On-line Activities

0 Tiktok 12 KOLs w Product tie-in with Youtube music
entertainment channel and creating a
e’ e f catchy wording for promote on TikTok

o <
AR L¥O9
| wuueasa . )

Friend of e SRR By NS QY ST ) ‘nuwaunuy) 6l CEIBEL
B’lue i Wikd f : — | 1.8 [ & : :
School Tour
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E-Commerce

Juar 10 um 14 u §Gaa [ fAmzaasnindudalumAdY Auam@IEariaIguana
#avsraaaiuai... #avld Ay Seppe Beauti... anaauwadsivua? @..
&3 stame_nari D> 2M a baifarm D> 135K ° pukpingorigi D 17M
Q2 Q3 Q4
2024

Y #9191

fraa51 10 v aravlsuiune #msuaiuil #Faaaaau Vm'\afunswum' n:msiaomﬁ
© #unlil10um... #aaaanauiild... wintu! #enhilfloum...
# stame nari > 4a1iK @ iibpskii >625.4K @ pintokub B 263.9K

41



OUTLOOK : ALL COCO Q1/2024

Revenue Net Profit

om -

’ I N N .

( N 1
‘ | ‘ 1 1 |
|
: : =1
e -14% | |

I |
1 I -35%/ : :
67.52 82.56 : 88.14 : - -
| 1 | |
6 | - | |
1 +31% YoY | 1
4 I I : :
: +7% QoQ - |
I I I I
| 1 | |
67 1 | | |
| 1 | |
47 | | | |
| 1 | |
| | | |

Q1'23 Q4a'23 Q1'24 Ql1'23 Q4'23 Q124
m Industrial m Shop&Retail OEM&Other B Net Profit =——=% Net Profit Margin

Total Revenue from selling goods in Q1/2024 was at 88.14 MB or +31% YoY, from Industrial + 34%, Shop&Retail +17%, OEM&Other +48%

A L v

#

@ =




OUTLOOK : ALL COCO Q1/2024

@ New NPD @ Volume coconut in Makro growth +39% YoY
100% Coconut water 1,000 ml.

SUPERIOR

4l 7 %\ TA TE

wOO/ )
‘ ;L"OMUT )




Production Facility

State-of-the-art Production Facility to Support Growth

Giioat 2 Manufacturing buildings New manufacturing plant &
tilization rate: - +8,500 sgm warehouse space
79%' N | 4 8 in TH A
<=’ | Beverage lines Powder filling lines T
2 a8 5 3 new production lines
Pouch lines Special lines . 2024 > (+25%Y0Y)
Project Value 400 mb.
Enterprise resource In-house PET
planning system bottling « 2025 > (+25-30% YoY)

Project Value 1,630 mb.

» 2026 > (+20-25%Y0Y)
Project Value 750 mb

Total production capacity:

c.159k €.329k
tons p.a. tons p.a.

*As of Q12024 44



Target Growth 2022-2026

Sales Q1°2024
Growth
10,000 ve.

+20.8% YoY

6,053

4,566
3,299 3,444
i | I is I

Y2017 Y2018 Y2019 Y2020 Y2021 Y2022 Y2023 Y2024 Y2025 Y2026
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SAPPE’S Sustainability




WE BETTER PEOPLE’S LIVES THROUGH
OUR INNOVATIVE SPIRIT

v
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Sustainability Framework
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SAPPE Co-Value

HOME OF Creation
INNOVATORS
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.

DECENT WORK AND
ECONOMIC GROWTH

o

1

\

PARTNERSHIPS
FOR THE GOALS
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QUALITY
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GOOD HEALTH & WELL-BEING

Ensure safe food and

=




CLIMATE ACTION

od-Grade PCR PET

Circular
rPET Resin System Product

(L=
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Project
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