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jﬂff’f WHO WE ARE

Vision

Becoming the preferred and trusted global brand driven

by a team of passionate and synergistic top talents

passionately working happily together in a dynamically PASSI N A.‘.[

innovative workplace. I I
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Mission Fun Innovators Endless Innovations

“Thai Pride” To be an inspiring Thai model organization
delivering superior choices of food & beverages to better
people’s lives.
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Categories
> 2 O Product
Brands
1 O O Countries
Worldwide

TOP 3 BRANDS

% MOGU MOGU D
- ALOE VERA #1 BEAUTI DRINK
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Our Journey to Becoming A Global Beverage Player

Since 1970s..

Establishment Phase

Growth Phase

42014
¢ 2013 —
P2 IPO in Thailand
Launched % Renamed the
Mogu Mogu company to
1973 2006 Sappe Public
Co., Ltd.
Began a snack | Launched
business under | Sappe
sBeauti Drink .. heasssemmennt

®i y abrandt

1973-2006

2006-2016

42016

Invested 40% in
a subsidiary, All
Coco Group
Co., Ltd.

Hesee ~

Internationalization Phase

42022 - 2023
Sappe x Power Root
2021 Berhad, Malaysia
9 Sappe x Succeed in Korea
Workpoint| and France with
+2019 Sappe x Korea & France first
Hatakabb | Strategy
JV (25% stake)
with Danone Achieved highest
warkpoint ever revenue and
7% DANONE @ net profit
Continuing journey to
—— strengthen

2016-Current

international presence
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SappePerformance Consolidation

Sappe PC

SAP APP OLI
(60%) 00%

m Danone S&ppeo)
’_- ‘ Mintelliget6.2%
Be%ﬂfﬁr M_SUQ Morcu\ﬂ?cu Bei%’r?
2 e WOREB0%)
mk zmié TeMssh Aloe l.(emlj :
——| Distributor | Distrbutor orperaton (i
Corporation (10QE
& W )
CecCé CeCée Dormant Company
—-te : | _ A SappeHK
- A Sappe HK Trading

A Sappe China




Product Categories

Large Portfolio with Market Leading Brands and Products
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Juice Drinks

Unique and refreshing juices

84.8%!
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37 %/
SN
Mogu Mogu

Sold in over 100 countries
#1 international product

Note:
1. In % of total salesof Q1 6 20 2 4
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Beautl. B’lue

Functional Drinks

Range of products targeting
beauty & wellness consensus

7.7%*

Sappe Beauti Drink
#1 functional drink in TH
with mkt. share of 36.1%?2

2. Based on data from the Nielsen Company (Thailand) Co., Ltd., ranking by volume.

D) Beautt

Functional Powders

Instant powders for dietary
purpose and health benefits

4.3%?!

[ s @ 5
Meew M Beautl. ™
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Healthier Snacks

Snacks with healthy
ingredients and functionalities

3.2%*

PLODING
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Supplements & Others

Other innovative products i
supplements, herbal tea

0.0%*




Innovation Is the Core of Our DNA

3 Pillars of Innovation Strategies

InnoStudio

In-house Innovation : .
@ Business Partnership
@ Internal division to create innovative Innovative ideas x Local goodness

duct Relationship with leading enterprises
products

Local
goodness

E oidgansussissa Creativity

5 DANONe {67

ONE PLANET. ONE HEALTH

workpoint
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100%

COCONUT
WATER
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VMQHN YS& CAVYEFEYOALFT | A

Total Revenue Gross Margin (%) vMQHn DNE

1,904.1
1,554.8 e 1,904 MB 46.0%
1,141.2 34:6
e +22.5% YoY +2.9% pts YoY
. 122.26 1,523.6
1,225.7 46.0%
ClERkD 43.2%
41.2%
| 2945 | 3124 |
Ql'22 Ql'23 Ql'24 Q1l'22 Ql'23 Ql'24
B DM Sale m IB Sale W Other income Total Revenue
VMQHN D . vMQHND bS
SG&A to sales (%) { Net Profit

34.4% 25.0% 352 MB
. 23.3% 25.0% +1.7% pts YoY +28.2% YoY
0% RO

352.3
Llebs 10.5% 12.8% 274.8
153.4
—
Ql'22 Q1'23 Ql'24 Ql'22 Q1'23 Ql'24
B (%) Admin Exp. (%) Selling Exp. M %Logistic

10



All Time HighRevenue Breakdown & Net Profit

Revenue

81 ' 76.

% %

1,520 1,209

1,226

921

B E

Q1'23 Q4'23

H DM Sale IB Sale

VMOQHOHDRN

RECORD

P

%

1,836
1,524

312

Q124

+20.8% YoY
IB +24.3% YoY
DM +6.1% YoY
+51.9% QoQ
IB +65.4% QoQ
DM +8.6% QoQ

Net Profit

RECORD

+28.2% YoY
+109.7% QoQ,

19.2%

18.1%
13.9%

352
275
168
Q123 Q4'23 Q124
Net Profit -+Net Profit Margin

A The Revenue was at 1,836 mb or +20.8% YoY (New Record), mainly from IB sales +24.3% and the DM sales +6.1%.
A Net Profit was at 352 mb, increased by +28.2% YoY (New Record), thanks to the break record in top line and the impro#mDas @9 pts).



Cost of Goods Sold by Quarter

Utilization Rate

USD/THB USD/THB USD/THB USD/THB USD/THB 100%
Q1'23 = 33.8 Q2'23=34.2 Q3'23=34.8 Q4'23 = 35.8 Avg. Y23 =34.7
Q1'24=35.4 Q2'24=....... Q3'24=....... Q4'24=....... Avg. Y24 = ....... 90%
0,
-0.7 pts QoQ 80% %
-2.9 pts YoY 71% 72%
70% 67%
59%
60%
50%
40%
2018 2019 2020 2021 2022 2023
56.8% 100%
54.0% 55.5%
53.8% 55.2% W% 1o
54.7% s ¥ @ .y 80%
71%
70%
60%
50%
40%
Q1-23 Q1-24 Q2-23 Q2-24 Q3-23 Q3-24 Q4-23 Q4-24 FY-23 FY-24 30%
Ql Q2 Qa3 Q4
2023 w2024
2023 2024 M ctfect Fx & RM/PM

VMOQHAHRN

%COGS was at 54.0% lower than last yed. atpts.

However, if we normalize %COGS, the %COGS will{bvdets. which was from the increasing of utilization rate, efficient patidn planning and
the implementation of cost saving projects.



Selling Expenses

+2.1% pts YoY
-2.3% pts QoQ

342

251 107

43 17.3% =

92

235

Q1'23 Q4'23 Ql'24
mm Selling Expense Exc. Logistic

-+-% Selling Expense (Exc. Logistic) / 5ale

VMQOQHAOHRDN
A %Selling expenses increased by +2.1% YoY

Admin Expenses

+13.0% YoY

-22.1% QoQ
103 150 117
Q1'23 Q4'23 Q1'24

A Admin Expenses increased from 103 mb to 117 mb (+13.0% YoY)
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COUNTRIES
TERRITORIES

83.0%

Europe Thailand
20.0% 17.0%
America
4.9%

Middle East
& Others Asia
18.4% 39.7%

vV MQH

1,836

Million Baht

Functional Healthier Snack
Powder 3.2%

0,
Functional 4.3%

Beverage
7.7%

ruit Juice /
Juice Drink
84.8%

14



VMQOQHANOHT

International Business P / g

Top 3 Contribution by Countries : Europe

a0 1]_“;_;” Y. W . 3 ME &
- 7 { \ f — ‘\ Others

+107.4%

America

+439%

America

Thailand
+6.1%



Business Updates |
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Trading Model

A Rebate scheme
A Minimize investment

International Business Journey

Rising Star model

A Expand coverage

A In-depth ¢ hannel

A Trade scheme vs Availability,
Visibility, Affordability

Consumer Market (Gems)

A Consumer engagement
A Brand Love
A Brand of Choice
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Champion Product

MoGu MoIGU

YOU GOTTA CHEW!
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Sales/28.3 wmillion Baht
Growth 5.9%YoY

C Asia Contribute 39.7% inM QH 1 H N

L4 oy Talwan

C Asia market continues to make a substantial ’ arrEm [y 3”"’ 23]
contribution with positive growth This T SAPRE N

growth can be attributed primarily to its

successful expansion into a new strategic

market, coupled with extensive marketing

campaigns. Additionally, channel wise

implementation to sustain sales figures.

Philippines
»

Maldives Singapore
ICZPRE &ﬁffé £y

Indonesia

Sz



Channel Contribution

Key Countries

KOREA Market PHILIPPINES Market INDONESIA Market

Health & Beauty

Hyper Market

Supermarket Alfamart ﬁ
n ] P

— Alfamidi INDO
B (Gndomarel) W == FamilyMart

= B [ prererrm | \1,
INDGGROSIR Priri T:;Food
Drug Store
o tFOODHALL (> GrandLucky

SUPErSIONE R momamy doda..!

(cv) GS25

mart @

U StorylWay )

=)
e () =
FamilyMart

% Uncle

PUREmart

AR John's ™5

. )
Selecét

OLIVE ' YOUNG

0o
mart o=

Home plus
48 TESCO

Discount Store

Supermarket Department Store

LOTTE* Home plus
Mart €xpress

ey g
S azada|
southstardrug el L “

; . KIMART
ROSE PHARMACY \\ K2 PHARMACY II

& esSupermarket
mart

LOTTE N H @N LAWS DH
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KOREA LIMITED EDITION PACKAGING DESIGN
#MOGUMOGU # > #MOGUMOGUWINTERCOLLECTION
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@ Use hashtag
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MoGuL ﬁl\“oagg MoGv MoGuv

Blackcurrant Flavored Drink [ R\ - - Liked by and 20,207 others
i ‘...:?“;;."‘““‘m 2 with Nata-De-Coco e with

gini_s2_ #21 @mogumogu_kr

Mogumogu winter limited NEW season label has been
released!

If you mix Mogumogu and Soju, the beloved Moju is
born in Shuchuta! Moju is popular these days

We are holding an event at '"Mogumogu' to celebrate
the release of the season label! After purchasing 4
types of labels for winter season, upload a proof of
purchase post on Instagram, you are complete!


https://www.instagram.com/explore/tags/%EB%AA%A8%EA%B5%AC%EB%AA%A8%EA%B5%AC/

Mogu Mogu Iin Stores &Marketing Activities

MOGUMOGUX SOJU #MoJdu

HoGv M?‘l:\'!’
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Bl origine!
Seriously? 5 )
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scribed v b 124K G0 D Shae L Download 3¢ C

GRATIS &
CELIED(F). |

-Heart, heart e v {
\[Y] :
i the atest ZofERa AR 2=,
THAMRIN CITY - BELAKANG GRAND INDONESIA [Leamed the latest trends] = e = 7~ 1
ROADTOUR SETIAP JAM NGABUBURIT SELAMA BULAN RAMADHAN [+7#IEH EP25 SUGA with 83t
@ i“:’ﬁ;‘“‘:‘ ) Subscribed v b 125K | G Dshae L Download 9 Cip =+ Save
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Marketing Activities

MoGv MoGu’

I'm convinced that:

Fun takes over at ) v L. z j . AT AR All my flavours will steal

@KALA GHODA FESTIVAL (- ' ' : b, g o & ; g ) ‘ yj:ur hocrt.

m«»m

m in love with the
taste of

MoGu MoGv’

CONTEST ALERT!

Pair your fovourite Holi snack with your
go-10 Mogu Mogu flavour end win!

»tusmc A TOAST®

TO ALL THE FUNN




