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VISION WHO WE ARE

Becoming the preferred and trusted global brand driven
by a team of passionate and synergistic top talents

passionately working happily together in a dynamically
innovative workplace. PASSIONAT[ @ %
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MISSION

“Thai Pride” Fun Innovators Endless Innovations
Be an inspiring Thai model organization
delivering superior choices of food & beverages to better
~ people’s lives.
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BEAUTI DRINK




1973

Began a snack
business under
‘Piyajit’ brand

RN
‘,’,/_G}'wth Phase m

A Launched y
Mogu Mogu

4 aunched
- | | Sappe Beauti
Drink

Our Journey to Global Brand

3 -
2014

via
IPO in The
Stock
Exchange

of Thailand
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I
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o 2016 lv‘z

Invested 40%
in a subsidiary
All Coco
Group Co.,
Ltd.

2019

JV (25% stake)
with Danone

L

waoll
CocCe

Internationalization Phase

Workpoint

Sappe X
Hatakabb

2024

Announced K-Pop
boy band
“SEVENTEEN” as its
“First Global Brand
Ambassador” for

Mogu Mogu W

4
2022 - 2023

Sappe x Power Root
Berhad, Malaysia

Succeed in Korea
and France with
Korea & France first
strategy

Achieved highest
ever revenue and
net profit

ontinuing journey to
hen international presence
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Sappe Structure

Sappe PCL

International —m
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SAPPE HOLDING

(100%)

ALL COCO (51%)

Danone Sappe (25%)

M-Intelligence (16.2%)

Sappe Philippines

Corporation (100%)

Dormant Company
* Sappe HK

* Sappe HK Trading

* Sappe China



Product Categories

Large Portfolio with Market Leading Brands and Products
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Juice Drinks

Unique and refreshing juices

81.4%!
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Mogu Mogu

Sold in over 100 countries
#1 international product

Note:
1. In % of total sales of 1H'2024
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Functional Powders
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Healthier Snacks

Sz @
Beautl. B’lue

Functional Drinks

Range of products targeting
beauty & wellness consensus

11.7%*

Instant powders for dietary
purpose and health benefits

4.1%!

Snacks with healthy
ingredients and functionalities

2.7%*

PUDDING

)

Sappe Beauti Drink
#2 functional drink in TH
with mkt. share of 37.5%?2

2. Based on data from the Nielsen Company (Thailand) Co., Ltd., ranking by value.

o

Supplements & Others

Other innovative products —
supplements, herbal tea

0.1%*




Innovation is the Core of Our DNA

3 Pillars of Innovation Strategies

In-house Innovation : : :
@ Business Partnership InnoStudio
v Internal division tg crteate innovative Relationship with leading enterprises Innovative ideas x Local goodness
products
3 = Local
C‘ ) DANONE 4 o\ ﬂ o Creativity goodness

workpoint

c%n?gg/é-" %@ %

Q1’2024: 6 New Products Q2’2024: 8 New Products
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Financial Performance Q2’2024




Q2’24 Key Financial Highlights

Total Revenue Q2’24 Total Revenue Gross Margin (%) Q2’24 Gross Margin

2,060 2,060 MB 47.1%

1,693 64

1,334 36 +21.7% YoY +2.6% pts YoY
1,374 1,658 47.1%

975 2 44.5%
40.4%
| 261 | | 283 | | 338 |
Q2'22 Q2'23 Q2'24 Q2'22 Q2'23 Q2'24
B DM Sale |IB Sale u Other income

SG&A to sales (%) Q2°24 SG&A (%) Net Profit
30.7%

- 25.0% 25.0% 411 B
21.3%
' Csa% +3.7% pts YoY +31.5% YoY

- 3.5%
13.7% 9.5% 411
12.0% 312
167
—
Q2'22 Q2'23 Q224 Q2'22 Q2'23 Q2'24

M (%) Admin Exp. (%) Selling Exp. M %Logistic



All Time High Revenue Breakdown & Net Profit

Revenue Net Profit
82% 83% 83% 83% 83%
3,177 3,832 1,657 1,836 1,996
o o NEW ¢ o NEW ¢
+20.6% Yoy RECORD RECORD

DM +12.7% YoY

20.6%
+30.0% YoY

19.9%

+20.5% YoY

IB +20.7% YoY
19.2%

DM +19.5% YoY
2,600 b 18.8% +31.5% YoY
18.5% 763
1374 1524 1658 >87 "
312 352
377 ﬂ | 233 I 312 [ 338
1H'2023 1H'2024 Q2'23 Ql'24 Q2'24 1H'2023 1H'2024 Q2'23 Ql'24 Q2'24
B DM Sale IB Sale Net Profit -+Net Profit Margin
Q2’2024

* The Revenue was at 1,996 mb or +20.5% YoY (New Record), mainly from IB sales +20.7% and the DM sales +19.5%.
* Net Profit was at 411 mb, increased by +31.5% YoY (New Record), thanks to the break record in top line and the improvement of %COGS (-2.6 pts).



USD/THB
Q1'23=33.8
Q1'24=35.3

-0.7 pts QoQ
-2.9 pts YoY

56.8%
54.0%

Qi1-23 Qi1-24

Q2’2024

USD/THB
Q2'23 =34.2
Q2'24 = 36.5

-1.0 pts QoQ
-2.6 pts YoY

55.5%

52.9%

Q2-23 Q2-24

2023

Cost of Goods Sold by Quarter

USD/THB USD/THB
Q3'23=34.8 Q4'23 = 35.8
Q3'24-=... Q424 =.......

53.8%
54.7%
Q3-23 Q3-24 Q4-23 Q4-24

2024 [ Effect Fx & RM/PM

Utilization Rate

USD/THB 100%
Avg. Y23 = 34.7

Avg. Y24 = 36.0 90%
-1.8 pts YoY

80%

70%

60%

50%

40%

100%

55.2% 90%

53.4%

80%

70%

60%

50%

40%

FY-23 FY-24 30%

72%

71%
67%

59%

2018 2019 2020 2021 2022 2023

*Q2'24 : Add new production line

81% 79% ;g9 80%
@ 71%

Q1 Q2 Q3 Q4
2023 w2024

%COGS was at 52.9% which was lower than last year’s by 2.6 pts., due to depreciated USD/THB and the increasing of efficient

production planning and the implementation of cost saving projects.




Selling Expenses

+3.5% pts Yoy

697

221

467

12.4%

150

10.0%

1H'2023 1H'2024

mm Selling Expenses Exc. Logistic

Q2’2024

+4.8% pts YoY

12.8%

355
9.5% 12.0%
216 107 115

58

Q2'23 Q1'24 Q2'24

——% Selling Expense (Exc. Logistic) / Sales

* %Selling expenses increased by +4.8% YoY
* Admin Expenses increased from 136 mb to 144 mb (+5.5% YoY), mainly from research, market visits, exhibitions and warehouse rentals.

Admin Expenses

+8.7% YoY
+5.5% YoY
240 261
136 117 144
1H'2023 1H'2024 Q2'23 Q124 Q224



Q2°2024

100 1,996

COUNTRIES
TERRITORIES

Healthier
Functional Snack S L t
Thailand Powder 239  -'PFEENS
0 4.0% e
E;Sr.:[:/oe 16.9% FBunctional °
everage
11.9%
Ar:il;/lca Fruit Juice /
4% Juice Drink
Asia 81.7%
Middle East 33.5% °
& Others
17.8%
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1H’2024

100 3,832

COUNTRIES
TERRITORIES

Functional Healthier Snack

0,
Thailand P°w‘.’,er 2.7%
Europe 17.0% . 4-1 /0
22.8% Functional
Beverage
11.7%
America
5.7%
Fruit Juice /
Juice Drink
Middle Eas Asia 81.4%

& Others 36.5%

18.1%
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Q2’2024 (YoY) TOP LINE GROWTH BY REGIONS

International Business

Top 3 Contribution by Countries : N 4 M QZ 2024

Europe

. I @ _-_.i } I- 'r\ll\-rl . ;i \.-7- A s +42 o 3% ” g é G ] :- 1 9

~ Others

+17.8%

America

Thailand b\ e, +31.9%

16.9%

America : .-‘ e
6.4% \ ' Thailand

Middle East | +19.5%

& Others
17.8%



1H’2024 (YoY) TOP LINE GROWTH BY REGIONS

International Business

Top 3 Contribution by Countries: (= | S 1H 2024

Europe

. I @ ERERRIEC IS  +30.8% > I 3 8 3 2

~ Others

+49.3%

America

+36.6%

Thailand
Sl 17.0%
22.8%

America
5.7%

. \ Thailand
& Others " - +12.7%

18.1%

Middle Eas



Business Updates |
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International Business Journey

Trading Model

« Rebate scheme
 Minimize investment

Rising Star model Consumer Market (Gems)
* Expand coverage « Consumer engagement

* |In-depth channel « Brand Love

« Trade scheme vs Availability, « Brand of Choice

Visibility, Affordability

20
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MoGu Mogu
&"‘\j

¢ Fruit flavored drink with Nata de coco

e Full of extra-large Nata de coco cubes
e Variety of choices

Aloe Vera

i Naturally Yours
&W with Aloe Vera Cube

1nK

Champion Product

"R Aoy o o2 w05,
ﬁ “ ﬁ (O

MoGo MoGU  Mogu Mot Mogu MoGu  MoGu MoGU  Mogo MoGU  Mogu MoGt  Mogu MoGi  MoGu MoGy  Mogu Moty
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SEVENTEEN as
First Global Brand Ambassador

MoGv MoGv | SEVENTEEN
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Strong Influence
and Community

SEVENTEEN has fostered a
tight-knit community around
their music and activities,
creating a strong and loyal
fandom called “Carats”

Leader in K-Pop
realm

Highest K-Pop Brand reputation
Index in Jan-April 2024, and they
have maintained relevance even
after 9 years since their debut

WHY
SEVENTEEN?

MoGu MoGu | SEVENTEEN

n Se 83 (8
n i C
e 3 -
MoGu MoGS » v~
PR i ) 'J
* o Cudlfe i

R —

SR CHEK. FEEL MOGUY MO GU.

Syneﬁgy with
Brand Image

SEVENTEEN's vibrant,
youthful, curiosity and
energetic image aligns well
with the fun and playful brand
identity of Mogu Mogu

Global Appeal
and Popularity

Strong Global Fanbase

(*Fan account on X with about 180k followers)

23


https://x.com/WorldwideCarats

Positive social voice and
In reach within six weeks of launch

0 Alternative_Bat8740 -

Mogu mogu going to sold out soon

4> 46 & [ Reply

@ strwberri111 - 4

omg, mogu mogu my fav childhood drink, so happy they became ambassadors for it!!

{27 & () Reply £ Award

@ ellanotenchanted - 3d :

| saw a tweet that said: finally a brand endorsement within my tax bracket ** HAHAHAHA

£2 Award T, Share

1, Share

18 [JReply £ Award T, Share
@® 1more reply
g
0 butyoudon_t - 4d
all time fav drink!!
9 [JReply L Award 1, Share
gingskies - 4d ago
Time to go buy mogu mogu
9 (JReply L Award T, Share
o
a v_v7
I hope | see them in India too! &
© ¢4 [JReply L2 Award T, Share

{-— princessgojo OP - 3d ago
¢
Yes yes | hope so too cause Mogu Mogu India posted about this too &
4 5 & [JReply

£ Award (T, Share

hairYeonjunplucked13 -

There's mogu mogu in India too!!! At least where | live but | haven't ordered it for the past six

guess | should order again and see if | can get some special svt edition or something

more

al

go Duy somewning o annk,
literally me:

Sk CEw.
FEEL MOGL MeGL

€ e

en #mogumogu HmogumoguXs

renteen #yp Horyou

hannie ® @minghaocheol_ - 9h
OH MY GOD WE GOT MORE SEVENTEEN X MOGU MOGU ADS?7?7?
AAAAAAA

Q 6K i 65K na

1 hyunwook
OMG | DONT LIKE MOGU MOGU BUT IF ITS SVT AMA GET IT
484 Reply

& certifid txt manager Greats
SAMEE IDONNT REALLY LIKE THE JELLY (LYCHEE FLAVOR)

99 Reply

552
[ R ——

252 Reply

—mwa
@ As a mogu mogu lo

66 Reply

e
g‘* MY ULT BG AND FAVORITE DRINK TOGETHER????

8 Reply

v, | vall definitely buy a lof

@ certfid xt manager - Croat
YESSS ITS BEEN GOING ON SINCE LAST WEEK EVE
0 Reply

an e
fiterally can't ive with out mogu mogu &

26 Reply

Tiove £
9 1JUST SAW IT YESTERRDAY BUT | COULDNT BUY IT CA
9 Reply

@ certified ot manager - Creat
OMG WAIT WHERE. 22

Far® @KyeomsBaekery - May 17

OMG!! THE EMOJIS! Mogu mogu collaboration with Seventeen?
“Sip and chew your way to a whole new universe.

GUESSWHO? B 1 ¥ B

Look out, it's T-8 days to the big reveal”

“You'll have to feel it to believe itt GUESS WHO? 3y W% "

= 16401

MENTIONS

a 195937

SOCIAL MEDIA MENTIONS

58M

NON SOCIAL MEDIA REACH

6.1M

INTERACTIONS

kat#
@gameboyjww

look at the pop-up/stall of mogumogu in thailand at the thaifex event!
it's seventeen themed already 45 %

ctto: coupspore

4:59 PM - May 28, 2024 - 18.3K Views

Qa um Q 700 R &,

As of 9 Jul 2024

464

NON-SOCIAL MENTIONS

15995

USER GENERATED CONTENT

Be

m $22M

AVE

S 280 M

SOCIAL MEDIA REACH

4 56M

LIKES

10 604

4 MENTIONS FROM X
(TWITTER)
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https://www.reddit.com/r/seventeen/comments/1czgg6n/240524_mogu_mogu_announces_seventeen_as_new_brand/
https://www.tiktok.com/@taehyunfazbear/video/7372505646727564551
https://x.com/KyeomsBaekery/status/1791482143790743994
https://x.com/minghaocheol_/status/1795329894211338460
https://x.com/gameboyjww/status/1795394349762834696
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Sales 669.0 willion Baht

Growth 7.9% YoY

[ Asia Contribute 33.5% in Q2’2024

O Asia market continues to make a substantial
contribution with positive growth. This
growth can be attributed primarily to its
successful expansion into a new strategic
market, coupled with extensive marketing
campaigns. Additionally, channel wise
implementation to sustain sales figures.

Maldives

0T

Philippines

SCAPPE B

Singapore
S0z )
Indonesia

972233



Channel Contribution

Key Countries

KOREA Market

PHILIPPINES Market

Hyper Market
b o
LOTTE
Mart 3us

Home plus @

Health & Beauty

(cu) GS25

mart

U StorylWay ED

OLIVE ‘' YOUNG

Discount Store

Supermarket

LOTTE* Home plus
Mart €xpress

< esSupermarket
mart

Department Store

CAARIFNE LOTTE

Supermarket

&

el L J
seermancer o Rl TR

SPRQ @ oo

e B

%% Uncle

AR John’s "7

@)
Selecér

Drug Store

Emercury drug
NN

southstardrug®

INDONESIA Market

SUPER
Alfamidi INDO

B (Gndomarz) == FamilyMart

ﬁ i
RIPXRSRE  PrimiaFood
*FOODHALL Y GrandLucky

SUPErSIOre o momany fova../

mﬁ,.., /AON LAWSON




Mogu Mogu in Stores & Marketing Activities

7 ones

SEVENTEENL o o
GARAT LAN SEVENTEEN

ausmm | emme e | comorsc
FANMEETING | 6307MGST)  630mM0ST) | oti

MoGu MoGu | SEVENTEEN
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Mogu Mogu in Stores & Marketing Activities




Mogu Mogu Marketing Activities

’ "'..E. A& oljci&t gog AR NT,

me E? E?

w [ ssﬁmil

/ﬁ

Under cap

Od
320 ndooo caps

MI2E EOs 9!'-'-
EZNR=INL
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Mogu Mogu in Stores & Marketing Activities

[ e s~
Upload 5. Cap
Designs Challenge

Phek the fiavour iteens 1o uplood @ picrure

Pt e et o, e s . o

W
=

WITH NATA DE COCO

Mogu Jey
Howiﬂmn-: i =

Mew 10 Sbjoy, WITH NATA DE COCO
o, &
Step 1 Step 2 Step
L] e, oy . ..
; o
/
= 5 @
o

WaTA o€ COCO naTa o coco
SNACK DRINK INACK DRING

MOGU MOGUL e

| =g S

No.l

[ LAUNCH DATE | —
e - DATE 2024 >
CANADA AUG 2024
S = FLY i 2 . FRANCE AUG 2024 T
¥l o el ﬂw o - 03 : = ‘ \ - INDIA AUG 2024 . ‘;,:‘;9{?-,
AL S ELE et ey ] | INDONESIA AUG 2024 e
- = JAPAN AUG 2024
PHILIPPINES AUG 2024
SOUTH KOREA AUG 2024 =T
UNITED KINGDOM AUG 2024
UNITED STATES AUG 2024
VIETNAM AUG 2024
THAILAND COMING SOON
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Zone: Europe

Sales 507.5 wmillion Baht
Growth 42.3% YoY

L Europe Contribute 25.4% in Q2’2024

O Significant growth of Europe market was
driven by expanding coverage into MT and in
all channel, types including implementing
online and trade marketing activity in order
to create visibility and increase consumption.
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| FINLAND
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A
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France Market

M (0] g u M (0] g u E.Leclerc @ @ express HYPER@ lntm\manfhé lnten\é

E.Leclerc(®

EXPRESS

New Superstar Fruit Juice Drink

1G 20] A 'ntermarche

SUPERMARCHE
coccinelle iﬂ (0 (»
mm i m Carrefour

Géant ]
uuuuuu ”~ \.’ ”
Casine ,C_a.‘—s—‘ 710 3908 ,C?—‘-g—m—- ( 9

DIAGONAL p

Channel Contribution

Carrefour (§§  carretour
express market

Casino

Ca‘sé';:ﬁg Carrefour (9

Cosrco Proocash franprix® ", SIS
= Casine MONOPRIX Mmonop’ @

NATURALIA g2 . P ,
aelia (@) DuTYFREE Sy i e [ @ STOKOMAN },:.g(’»
AVIA {) tora.  amazoncom &

Cdiscount P81 Qroupepomona
T e =

arkose

| ]
bp
% TRANSGOURMET
- PARIS Q
LA GRANDE Merci PH/\RMA : -@“’""““Lﬁ
shen  lACHRE. @ NEICL ARMA « [l -5 epar

: h= 1 ——— OgINTER elior @ cadl
[ oade Google NEWESH [serars| WPEGR Slior @  soded

€ancs FRANCE

»
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Mogu Mogu Marketing Activities

TAYLOR SWIFT THE ERAS TOUR
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Mogu Mogu in Stores & Marketing Activities

DEamEnE cuaouE Gorcer
58 CACHE UNGE MiSTOME
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ivities

Act

in Stores & Marketing

Mogu Mogu

f
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Zone: Middle East & Others

TURKEY
Sales 354.7 willion Baht | e’
rmall
Growth 17.8% YoY gy » .. i

i

“ JORDAN
LCAPPE

O Middle East & Others Contribute 17.8% in Q2’2024 v 7%

LIBYA SAUDI
U The growth in Middle East by increased demand e ARABIA

and increased visibility in main Hypermarket and _ S9273 ) cwj
Supermarket also boosted demand by in stores :
promotion with media social platforms like .‘

Instagram, Twitter and YouTube to build brand )
awareness and create engagement with consumer

YEMEN
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Mogu Mogu
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Mogu Mogu in Stores & Marketing Activities

TN ANE:
S A2

- ey Uss {3150 fgiateiceid
\d—»
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Zone: America

Sales 127.1 willion Baht
Growth 31.9% YoY

J America Contribute 6.4% in Q2’2024

O America market growth was driven by penetrating to greenfields
area in major mainstream chain market. With the significant
growth, also listed products in some key mainstream channel in
USA and Canada. and leverage Mogu Mogu distribution channel
to tap into new consumer segment. Most importantly, we also
implemented Points of sales material to increase product
visibility and increase product consumption by using promotion
to drive offtake at the stores.

i CANADA

_GAPFER

9777
MEXICO —
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Mogu Mogu in Stores & Marketing Activities

28 in 2024 at 11:50:094 1 \ )2 28 Jun 2024 at 14:36:41
1755 W Ogden 4 3 ) 3 ] 801 Civic Center Dr
Naperville IL 64 : 8

Niles IL 60714

PR XL ,"!"’Jﬂ!”!‘ =/
A < 3 &

e Jev™

WHICH MOGU MOGU?
FLAVORS TICKLE YOUR TASTE BUDS?

WIE MR Y M IS
WUV SRVVALY AN §
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Domestic Market



Sz @y
Beautl.

1 Days

SWU
PRIDE24
EVENTS

2 Days

FUME FEST
EVENTS

MARKETING ACTIVITIES

135 Schools
ENGLISH
WE LIKE
EVENTS

f15J0] >

TIKTOK - PRODUCT VIDEO
TOP BY VIEW

Product (Collaskin)

VICKYPAO78 OOSAKAAAA BERRYYING SPPAWITY_CHIC SMOOKTIE




MARKETING ACTIVITIES

agaonulaesnse e

BRAND AWARENESS VIA TIKTOK

g lx, 26 ‘
T N ’ : fd
A " 3 Qe
- 7 48 \ <
= - : Q&
' f
L - a )

I

NPD LAUNCH IN 7-11

: Beaytj
Powqgr

)aa o 71wl #dld10um LiamnmdAudaudeatsiadu
. ']lvu w ~.‘.n vy LT
:m 2'0.[.]0 -40“’:: M ~8 e "'-;, . LHDD . Pakimy Pranitponkrang

asagAuzuwAuNINaNTY famladuihGuanvas aadhiwvhiduwluusalanami

g2 s, o = Sz :
Tanndn AAAY vnmumnuq!aaﬁﬂuvg sauildons 2 Sasay

G Laonwow FoyJun

munaiuay

7aleni saan eaundu aiau Q "I‘IEI' azde
= = ' ] [
e ans nladu @ m1utjﬂsnaamm3uaa

AafeAsuanian

# wﬂ ﬂ, - - #m?ﬂl,ﬂ10u-|m 7 &le Snan eaundu dau O b -Ilttlma Bﬂnnseng 415 Reply
omphio Ditsorn . = [=" &
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7dlani gola eaundu qeeau dau Q)
9480 posts
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Marketing Activities
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e-Commerce
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OUTLOOK : ALL COCO Q2/2024

Revenue Net Profit
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Production Facility

State-of-the-art Production Facility to Support Growth

2 Manufacturing buildings

Utilization rate: A = New manufacturing
740" 5 4&@ V4 U plant & +8,500 sqm
Beverage lines Powder filling lines warehouse space in TH
3 7 5 2 new production lines
Pouch lines Special lines

e 2025 > (+25-30% YoY)
In-house PET Project Value 1,630 mb.
bottling

Enterprise resource
planning system

« 2026 > (+20-25%Y0Y)
Project Value 750 mb

Current Warehouse New Warehouse

8,000 Sgm 26,000 Sgm

Total production capacity:

c.202k c.329k
tons p.a. tons p.a.

*As of Q2 2024 50



Target Growth 2022-2026

Sales 1H’2024

10,000 .
+20.6% YoY

6,053

4,566
3,299 3,268 3,444
] ] I I I

Y2017 Y2018 Y2019 Y2020 Y2021 Y2022 Y2023 Y2024 Y2025 Y2026
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SAPPE’S Sustainability




Sustainability Framework
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GOOD HEALTH & WELL-BEING
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Ensure safe food and
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PET Resin

07277

(PET Resin Circular
System

nsuU

Project

Product

CLIMATE ACTION

ade PCR PET
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